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STOP INFLATION—SAVE 0O.P.A. 


The SOUTHERN PATRIOT refutes 
some of the arguments that have been 
used against continuation of price con- 
trol by opponents of the OPA. 


“Price controls hamper production.” 

During the war, industrial and farm 
production under price control rose fully 
five times as much as in World War I. 
Today production is at the highest point 
ever achieved in peacetime. 


“Present prices keep goods off the mar- 
ket.” 

Goods are being held off the market 
in most cases in the hope that OPA will 
be abolished and high profits made. An 
extension of OPA with full powers now 
vould blast this hope and goods would 
flow at reasonable profits. 


“Present prices do not permit manufac- 
turers to make a profit.” 


Price control has not prevented indus- 
try from rolling up unprecedented profits. 
Business Week predicted in its Septems 
ber 1945 issue that corporate profits 
would be “surprisingly good” in 1946. 


“OPA price policies cause business firms 
to go bankrupt.” 
In 1945, bankruptcies fell to an all 
time low of 810 firms as compared to 
6,451 in 1919 and 31,822 in 1932. 


“Relaxation of price control will not 
mean inflation.” 

In the instances where price control 
has been relaxed while the supply was 
less than the demand, prices have quickly 
risen to prohibitive levels. Example: 
prices of citrus fruit rose 50 to 100% 
within a few days after ceilings were 
removed. Example: fur prices more than 
doubled when uncontrolled. 


“Only removal of controls on building 
materials will permit large scale 
construction of houses.” 

Uncontrolled building ‘ will channel 
materials into high cost housing, leaving 
the veterans and other workers without 
reasonably priced homes. Under war- 
time controls a million houses were prof- 
itably built by private industry at prices 
under $6,000. 


“Ceilings on cotton must be raised for 
the relief of the poverty-stricken 
Southern cotton farmer.” 

Southern cotton farmers would not 
benefit from rise in cotton prices, since 
they own only 8% of their harvested 
crop. The rest was long ago sold to 
speculators. 


Look Out, Pandora 


Economic disaster is ahead for America if the United States Senate 
does not rescue price control. The Senate is now deciding whether to 
follow the lead of the House of Representatives down the road to infla- 
tion—or whether to save the OPA. 

“If we fail to hold the line”, warns Chester Bowles, “prices will sky- 
rocket, inflation will destroy our savings and endanger our whole economy 
for years to come.” 

It must be remembered that only a tiny handful of incalculably 
wealthy speculators stand to profit from inflation, which means ruin not 
only for consumers, workers, farmers and the middle classes—but for 
the overwhelming majority of businessmen and manufacturers as well. 

And though some businessmen seem not to realize this, most Amer- 
icans do. The Gallup Poll shows 73% of the people in favor of exten- 
sion of price control. The National Opinion Research Center shows 857% 
with only 9% opposed, 6% undecided. 

The problem is to translate the 85% majority of the American people 
into a 51% majority of the Senate. 

It will not be easy. Twenty Southern Senators, preyed apon by spe- 
cial interests, have already declared their intention to join with Repub- 
licans to force ceiling prices off cotton and many other farm commodities. 

“The price line cannot be held if OPA is left to fight alone”, urges 
Chester Bowles. ; 


WIRE OR WRITE YOUR SENATOR TODAY! Tell him: 
1. To continue OPA until June 30, 1947: 

2. Without any crippling amendments; 

8. Without any cuts in OPA ’s appropriation. 
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The Facts on Price Control 


1. OPA HAS DONE A GOOD JOB 
Despite tremendous pressures for re- 
laxation of price controls, OPA has done 
an effective job of holding the price line. 
Comparisons between World War I 
and World War II rises in living costs, 
wholesale prices and industrial prices 
prove OPA’s effectiveness and are espe- 
cially impressive in view of the far great- 
er inflationary pressures of World War 
II. World World 
Warl Warll 
61.8% 30.7% 
102.5% 41.2% 
88.0% 21.0% 


RISE IN LIVING COSTS 


Living Costs 
Wholesale Prices 
Industrial Prices 





WORLD WARI 


Up 61.8% 
orto 7 


"WORLD WAR II 











July 1914 September 1920 
August 1939 October 1945 


*#—_——__—_-—14 Months » 


2. INDUSTRIAL PRODUCTION AND 
PROFITS HAVE REACHED AN 
ALL TIME HIGH WITH PRICES 
CONTROLLED. 

A. Industrial production rose 116% 
during the war compared with only 
25% in World War I when there 
were no controls. Steady prices aid 
production, discourage inventory 
hoarding. 

- Food production rose 28%. The 
World War I figure is 5%. 

. Corporation profits are ‘at an all 
time peak and with the elimination 
of excess profits taxes, 1946 will 
soar higher. Profits for 1945 (be- 








HOW YOUR CONGRESSMAN VOTED 

The six House of Representatives 
Amendments to the OPA Extension Bill 
were “a paved beginning to inflation,” 
Representative Wright Patman of Texas 
declared. Congress “would be to blame 
for the chaos ahead,” he predicted. 

The following Southerners vote for 
price control and against every crippling 
amendment: 

Sparkman of Alabama; Trimble and 
Hays of Arkansas; Mankin of Georgia; 
Spence and May of Kentucky; Morrison 
of Louisiana; Monroney of Oklahoma; 
Folger of North Carolina; Cooper, Court- 
ney, Gore, Kefauver and Priest of Ten- 
nessee; Patman, Combs, Lyndon Johnson, 
and Thomason of Texas. 

All other Southern Congressmen voted 
for inflation or were not present to vote 
against inflation. 
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fore taxes) were $22 billions, com- 
pared to $5.3 billions for prewar 
1939. 
D. Small business prospers too. 
Profits before taxes for small unincor- 
porated firms: 
1939 1944 
Manufacturers $315 million $712 million 
Wholesalers __$723 million $1507 million 
Retailers .___$1517 million $3416 million 


3. INFLATION, THEN DEFLATION 
AND DEPRESSION RESULT 
WHEN PRICES ARE NOT CON- 
TROLLED DURING RECONVER- 
SION FROM WAR TO PEACE. 

43% of the World War I rise in living 

costs came after the armistice. Then 

the bottom dropped out of prices, result- 
ing in utter economic collapse and trage- 
dy for millions of people. 

A. Business suffered: 

—Corporation profits turned to losses. 

Profits after taxes were $5.9 billion 
in 1919, but two years later there 
were no profits; there were losses 
$255 million). 
Business failures totalled 105,996 in 
the five years following the price 
collapse, 40% more than total fail- 
ures for 1910-1914. Most of these 
were small businesses. 


450,000 FARMS WERE LOST 
=5¢ MILLION LOST JOBS 


B. Labor suffered: 

—Unemployment increased 5,624,000 
between 1919 and 1921. Factory em- 
ployment shrank 31%, payrolls 44% 
and average weekly take home pay 
(for those who kept their jobs) from 
$27.50 to $20.70. 

C. The farmers suffered too: 

—Farm prices collapsed. Wheat went 
down 64% and cotton 75%. 

—Average annual farmer income 
shrank from $1360 in 1919 to $460 
in 1921. 

—453,000 farmers lost their farms by 
mortgage foreclosure in the five 
years 1922-26. 
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D. All consumers suffered: 

—A pound of butter cost 78c. 
you pay 54c, thanks to OPA.) 

—A dozen eggs cost 92c. (Now you 
pay 47c, thanks to OPA.) 

—A pound of sugar cost 27c. 
you pay 7c, thanks to OPA.) 

—A yard of percale cost 53c. 
you pay 35c, thanks to OPA.) 

—A ton of coal cost $12.53. (Now you 
pay $7.99, thanks to OPA.) 

4. STABLE PRICES ARE ESSENTIAL 
IF INFLATION IS TO BE AVERT- 
ED DURING RECONVERSION. 

A. Inflationary pressures today far ex- 
ceed those at the end of World War I. 

Economic After WarI After War II 

Pressures (billions) (billions) 

Public Savings___-$27.0 $145.0 

Currency : 
Circulating 25.7 

Checking Acc’t 


(Now 


(Now 


(Now 


69.1 
Psychological pressures 
Stocks are hitting 14 year high with 
more and more people taking fliers. 
Residential property prices, which 
rose sharply during the war, continue 
to rise. 

. Prosperity depends upon stable 
prices—prices that people can afford 
to pay. They mean steady buying 
power, which starts the prosperity 
cycle: Steady buying power, demand 
for goods, full production, full em- 
ployment. 

ad * * 

Sources for these figures are govern- 
ment reports, issued by O.P.A., the De- 
partment of Commerce and the Depart- 
ment of Labor. 
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The Reason Why 


Some of eur readess may wondes why 
LR TTS me peblianing tris 
ECM. GAGS SpstieR 


LAND*THE FREE? 


iThe Red Menace 


Thougitial cisirems regesdiens ef poll- 
tical or religiouw affiliations, realize 
that these exisie throughout much ef 





MILITANT TRUTH usually appears mysteriously 
in workers’ mailboxes, right on the eve of National 
Labor Relations Board elections. Sometimes it crops 
up only for the election, and sometimes it keeps on 
coming every month for a year or more. It says in- 
side that the subscription price is 35 cents a year, 
but these workers never pay anything for it. Ac- 
cording to an inside notice, it comes to them free, 
“with the compliments of a friend.” 


Friend or Foe? 


One look at the anti-union contents of MILITANT 
TRUTH is enough to reveal who this “friend” is. 
Who else but the employer would put up money for 
an anti-union paper that suddenly starts coming to 
every worker in his plant, but to no one else in the 
community? And who else but the employer would 
and could supply a mailing list of all these employees? 


Against the Law 


Of course, the employer will not admit he is the 
one who put up the money and the mailing list. That 
would get him into legal difficulties for violating the 
National Labor Relations Act which prohibits em- 
ployers from trying to stop their workers from form- 
ing a union. When distributed by arrangement with 
an employer for the purpose of discouraging unioni- 
zation, such papers are in violation of the Wagner 
Act. 


On the Spot 


The N.L.R.B. has already pinned down one em- 
ployer for distributing MILITANT TRUTH and is 
on the track of others. 


MILITANT TRUTH was first published at Day- 
ton, Tennessee, in 1940. The postmaster at Dayton 


said he “could always tell where the unions were 
trying to organize by the places to which MILITANT 
TRUTH was being sent.” 


Later, MILITANT TRUTH was printed at Dalton, 
Georgia; and since March of 1945, has been printed 
in Atlanta by the Western Newspaper Union. 


Aimed At Textile Workers 


From all reports it would seem that the South’s 
long-suffering textile workers are having to suffer 
MILITANT TRUTH to a greater extent than any 
other group of workers. In Georgia alone, MIL- 
ITANT TRUTH has gone in recent months to work- 


ers at three textile mills in Atlanta, five in Griffin, 


one in Athens, two in Rome, two in Carrolton, one in 
Dallas and one in Douglasville. 


Through the Company Window! 


The tie-up between the companies and MIL- 
ITANT TRUTH has also been revealed in other ways. 
For instance, at the LeTourneau Mill in Toccoa, Geor- 
gia, it is reported that the Company takes subscrip- 
tions to MILITANT TRUTH right through the Com- 
pany window! 

And many employees have detected that MIL- 


ITANT TRUTH is addressed to them in EXACTLY 
the same way as things sent them by the company. 


More Militant Than Truthful 
A glance at typical headlines from the various 
issues of MILITANT TRUTH, shown in the layout 
on the next page makes it clear why reactionary 
employers are so anxious to furnish the paper to 
their employees. MILITANT TRUTH is more mil- 
itant than truthful! 
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